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M-commerce preserves its positions of 
one of the major E-commerce trends, 
which makes mobile-optimized content a 
must.

The business of contextual intelligence 
will reach $14.5 billion by 2014 and will 
bring targeted suggestions to the new 
level.

In 2014 many more companies will 
start offering free global shipping, 
which would turn it from competitive 
advantage to a normal state of things.

Pre-order option, personalization and 
provision of unique experience to 
customers will help you to win leading 
positions in 2014.

Content Marketing will become the 
new SEO. 4 out of 5 surveyed business 
leaders are going to increase Content 
Marketing budget in 2014.

Key Findings

Some word for 
Introduction
2014 is going to be a challenging year for 
both B2B and B2C sectors. A few trends 
that emerged in 2013 will extend their 
lead and some more changes are only 
waiting to take their place. 
This article highlights most important 
E-commerce trends for 2014 and 
provides a deep dive in the statistic 
reports conducted by the most respected 
analytical companies in e-commerce 
sphere. 
Read on to discover the main trends and 
find out how to increase your marketing 
competitiveness in 2014.
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M-Commerce
If Alfred Hitchcock was shooting his famous 
movie now he would definitely call it “Dial M for 
M-commerce” since tablets and mobile devices were 
a HUGE trend in 2013 and are going to become even 
more popular in 2014.
This can be put not only to the fact that by 2014 the 
amount of mobile devices will outnumber the world 
population (Cisco Visual Networking Index), but also 
to the fact that currently a smartphone becomes 
human’s best friend. 
The research conducted by AdMedia Partners shows 
that 25% of international executives claim Mobile to 
be most disruptive trend for marketing and 4 out of 
5 adult smartphone users questioned by Moosylvania 
(1,874 respondents) agree that they wish websites 
were more mobile-optimized.
All this statistics tells Magento retailers that it’s time 
to make sure your website has at least a mobile 
version and a mobile-optimized check-out. And in 
case you are ready for some extra tasks, it’s a good 
idea to check whether your website looks equally 
good at different mobile platforms and make a plan 
for creating versions for new trending technologies 
like e.g. Google Glass or Smartwatch.

Amount of mobile devices

In 2014 the amount of mobile 
devices will outnumber the 
world population. 
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E-Payment development

In 2014 people are not merely going to pay more, 
they are going to do this through universal payment 
systems.
Capgemini and The Royal Bank of Scotland in their 
World Payments Report assume that e-payment 
will grow to 34.8 billion transactions, which shows 
annual growth by 18.1%. Specialists from Carlisle 
& Gallagher Consulting Group are sure that by 2016 
50% of current smartphone users will prefer to pay 
with their mobile wallets.
Some more underpinnings for the development 
of this trend have been created by the growing 
popularity of Bitcoin, PayPal that managed to 
launch in 2013 its new service Beacon  based on 
Bluetooth technology and Amazon with its new “Log 
in and Pay” service.
And while world giants are chasing one another 
fighting for the crown of world’s main e-payment 
system, every Magento store owner should 
reconsider payment methods his website offers and 
make sure payment restrictions are performed in 
a convenient and easy-to-understand way with the 
help of special extensions.

By 2016 every second smartphone 
user will pay with mobile wallet.
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Shipping:
Fast, Free, Global

China Singles’ Day 2013 
$5.7 bln revenue 

Another thing to be reconsidered is what kind of 
shipping is offered. 2014 will bring luck and big 
profit to those who prefer to ship quickly, globally 
and free of charge. Global shipping is yet a growing 
trend, but it’s going to be a great hit in a few years 
so you’d better get prepared.
According to yStats.com that specializes in research 
on international markets by 2015 the amount of 
cross border shopping in the European Union will 
reach 20%. And the success of this year China’s 
Singles’ Day (analogue for American Cyber Monday) 
with its $5.7 billion revenue shows that selling 
globally might earn you good money.
Free and fast shipping will be a cherry on top of 
the products offered. And current market situation 
shows that in 2014 it would be a competitive 
advantage you don’t want to refuse.
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Pre-Order

Pre-order is a trend that is going to gain importance 
in the next five years. Marketing is going on the way 
of personalization and providing unique experience to 
customers. More and more users are ready to pay for a 
product which has not yet been delivered to a retailer or 
even for a product that doesn’t yet exist.
The trend is proven by the enormous popularity of 
crowd funding platforms, where users donate funds for 
the goods manufacture of which is yet only a plan. For 
example Kickstarter has already helped to gather more 
than $940 million and this is only one out of a number 
of platforms. Leading iPad POS Provider Revel Systems 
points out that Order-Ahead features are already not an 
advantage, but the norm.
People not only want to receive the product they like, 
they want to be the first who receive it. So it’s highly 
desirable to equip your website with a pre-order option. 
You can use an extension like this one for the purpose.

The funds Kickstarter has 
helped to gather by 2014 
are enough to buy 14,000 
Porsche Cayenne cars.
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Targeted Suggestion

If you want to win a customer’s heart and never 
let him go you’d better teach your online shop 
to provide targeted suggestions based on the 
previous search history and social data.
According to Forrester the business of contextual 
intelligence will reach $14.5 billion by 2014. And 
specialists from IDC Retail Insights tell us that by 
2015 50% of customers will tend to revisit highly 
personalized promotions, which makes 2014 the 
year of targeted suggestions.
This way if you want to be the King of the hill by 2015, 
it’s time to start your uprising right now by at least 
gathering information about your customers through 
such a handy extension as Customer Attributes.
Contextually aware advertising and promotions 
will add some personal touch to the shopping 
experience of your customers. This way you will 
make them feel special and they will pay you back 
by their orders.

In 2014 business of contextual 
intelligence will reach $14.5 bln, 
which is more than 3 annual 
revenues of Paraguay.
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Social Media Marketing preserves its trend-
ing positions in 2014 and is not going to 
lose ground. In 2013 social networks like 
Facebook and Twitter became a popular 
place for placing feedback about a product 
and brief communication with assistants: 
in 2013 Facebook was used by 89% and 
Twitter by 80% of B2C marketers (Content 
Marketing Institute).
In its turn Ryan Partnership study reveals 
that Retailer social media and Brand emails 
and social media make 23% and 22% of 
respondents correspondingly buy products 
they never bought before. Moreover, Brand 
e-mails influence the choice of retailer for 
38% of respondents and 23% of peo-
ple questioned think that Retailer so-
cial media make shopping more fun. 
No wonder that 98% of business 
leaders plan to either increase 
or maintain their Social me-

dia budget (StrongView survey). At the 
same time according to Custora statistics 
the volume of e-mail commerce has grown 
4 times over the last four years.
Social networks help to boost your store 
presence in the Internet and acquire 
better understanding of who your clients 
are and what they want. And without 
promotion through Facebook, Twitter or 
e-mail you just decrease your chances to 
be found and chosen by customers.

SMM and E-mail commerce

What influences your choice of 
retailer? (% of respondents)

source - StrongView survey10
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Multichannel Selling

Retailers’ Attitudes 
E-Commerce Platforms

The future of online commerce lies 
more with cross-channel or merged 
channel capabilities
(% of respondents)

Multichannel Selling is a relatively young trend, 
which though has already managed to become 
a key driver for promotion of small business 
companies unable to compete with media giants 
in Google. The essence of it lies in equipping a 
few shopping platforms like Amazon or Nextag for 
goods promotion.
A research performed by Nielsen and the 
Association for National Advertisers shows that 
multichannel promotion is going to occupy 49.3% 
of marketing budget by 2016 with only 20.3% 
of budget in 2013. 68% of business leaders 
questioned by RSR Research agree that the future 
of online commerce lies multichannel selling, which 
shows that 2/3 of retailers are ready to use a few 
channels for their business.
This trend is accompanied by another one – Omni-
channel selling that offers mutually beneficial 
merge of online and offline shopping and provides 
consistent customer experience.
If you own a Magento store and do not know how 
to start Multichannel promotion, we advise you 
to try out our Product Feed extension that helps 
you to manage your products at different selling 
engines. source - RSR Research
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Content Marketing

In 2014 Content Marketing 
will become the new SEO.

In 2014 Content Marketing will become the new 
SEO. Persistent adjustments of Google search 
engine one more time prove that with every year 
what you say becomes much more important than 
how you say it. Forget about tons of keywords 
and links and focus on the message you want to 
deliver and the high quality of the text you post.
No wonder that according to Custom Content 
Council in 2013 52% of Content Marketing 
budget was spent on personnel and 4 out of 
5 respondents are expecting an aggressive or 
moderate shift in relation to Content Marketing 
budget. Content Marketing Institute claims that 
both B2B and B2C marketers chose in 2013 
adoption of social networks (88%/81%) and 
articles at their websites (78%/81%) as their 
main content marketing strategy. And according 
to the same research users consider in-person 
events, E-newsletters and case studies to be 
the most efficient forms of content marketing 
interaction.
This way if you want to take content marketing 
to the next level, it’s time to consider boosting 
these content tactics.
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amasty.com

We are very social. 
Follow us!

We post.

We tweet.

We share.

We cooperate.

We blog.

Amasty team holds the 
bar high and offers a wide 
range of Magento extensions 
with reasonable prices and 
unprecedented quality. We 
keep abreast of E-commerce 
trends and development to 
provide you only with the 
most relevant products and 
information. Stay tuned!

We hope that the detailed knowledge of 
the above mentioned E-commerce trends 
will help to attain the marketing goals you 
set for 2014 and to occupy a high-rank 
market position.

Please rate our e-book!

We really need it!

Rate me!
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