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Sell products on Ale
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SaaS platform that enables brands and merchants
to sell products using voice, on Amazon Alexa devices
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24 hours for full certification by Alexa

@ Create 2. | Manage 3. | Sell

amazon pay
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Partners

§) shopify ({)) Magento 0O COMMERCE
@< Google Assistant Hey Sin

@ Pay

. RECONVERT

() amazon alexa

amazon pay

() rise.ai & gorgias
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1) Product

2) Service

3) Pricing

4) Q&A
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MacBook Pro


https://youtu.be/_r4EJZTL7ts
https://youtu.be/_r4EJZTL7ts

MacBook Pro


https://youtu.be/W7b61TVQ4nM
https://youtu.be/W7b61TVQ4nM

Investor Deck

Your voice store catalog always
stays In sync with your Shopify
catalog
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VOICEFRONT

Home

Analytics

Catalog v

Products

Collections

Tags

Orders

My Voicefront >
Discounts

Refer a Friend

Settings >

Log out

Settings

Products

FILTER ¥

6 products

Image

Products

Rose & Hyaluronic Acid
Deep Hydration Toner

Find Your Balance™ Qil

Cleanser
Control Cleanser

Truth Juice™ Daily Cleanser Cleanser

Calendula Herbal Extract
Alcohol Free Toner

U.F.O. Ultra-Clarifying Face

Qil Face Serum

Options

Collections

toners, best sellers,
pore control, free shipping

cleansers, oily skin,
free shipping

sensitive skin, cleansers,
free shipping

toners, sensitive skin,
free shipping

face serums, best sellers,
free shipping

Tags

enlarged pores

oily skin

sensitive skin

-calendula

sensitive skin

anti aging

Welcome, OriBen
Aharon

"Alexa, open voice gloss®

Last sync: a few seconds ago
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Welcome, Ori Ben

e My Voicefront
VOICEFRONT Y Aharon

&

Customize your voice store
to your brand’s tone of voice, Brand messages

Home

=

-
| I I e S S ag I n g a n d a p p ro aC h @ Analytics You can add in your own brand's style and tone
by changing some of the copy of the dialogue.
& User Let your true voice be heard by your customers.
Catalo > :
Qo g 9 Alexa, launch voice gloss
E‘Q Orders

voicegloss's Al - Welcome (first time)
Hi GRS, Welcome to voicegloss.

‘Q My Voicefront v

Choose Your Voice

Promotions L FIRST_NAME RUZET Y ERR )
R BN FIRST_NAME
@ Discounts g
,94‘ Refer a Friend User

Goodbye!
@ Settings >

voicegloss's Al - Goodbye
Bye and iy your doy! (ST

—:)) Log out
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Welcome, OriBen

VOICEFRONT My Voicefront

A voice store Is like having your Broitions -

<€

digital sal hom @i
gital Sales rep in every nome.
= . @ Analytics Promotions list Featured Product 4 Preview
S u g g e St p ro I I l Ot I O n S d I S C O u n tS oo Let your customers know what When the user asks about this promotion, reply with this message:
L ] oo Catalog : tasks they can complete using
d L voice. The promotions you
a n S p e C I a O e rS O yo u r g Orders choose will be read after the We have VALUE % off PRODUCT . Would you like to get it?

Q welcome message. Hi IRST_NAME ‘Welcome to

customers - i

Choose Your Volce e Browse Store

Discount i , ‘

Brand Messages m b“ =t F..h." “ ’l m 4

| Promotions Then, automatically apply a discount to the ccustomers order g
° Featured Product WQ mmm o
PRODUCT Would you to
@ Discounts s : i ’
truth juice discount k ”

(-04' Refer a Friend

User

e Yes please!

@ Settings >

Suggestion

And suggest this product or collection.

Truth Juice™ Daily Cleanser

—:)) Log out
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: ] Welcome, James v
W VOICEERONT Overview dashboard ——— et -

left for your trial period

Measure the performance of your |
store, gain insights about your Analytics

customers wants and needs, and
measure your campaigns o s

Q) Analytics

"Alexa, open <invocation name>"

Voice store sessions New customers Returning customers rate Total products searched

234 14,5% 13,69 456 v 12% 456

:= Insights
Visitors 1,345,567 T 60% Customers Customers Customers

200K

@ Orders Made Session Over Time
{Q My VoiceFront >
@ Discounts ] Sy - Sep 30, 2020 at 20 B sep )y 2020 - Sep 30, 2020

g+ Refer a Friend

Total orders Average order value Voice store conversion rate
£} Settings > Total <alds 234 14,5% 567 T 25%
$6,567,556.89 T 61% Visitors 1,345,567 T 60% 200K Convesion Funnel

Online Stores $6,567 T 60% Orders Inquired about 1,345,567 T 50%
a product

200K

ons
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Key Features

Fast onboarding

Fire TV and Echo Show

-
1

Data and analytics

Offer discounts and promotion

Marketing tools

2

Fully customized experience
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Increase Revenue Increase Retention

Voicefront Copyright 2020



eeeeeeeeeeee

1) 24/7 support

2) Enterprise clients - Dedicated account manager
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Before Voicefront, Brands used agencies to —
build customizes solution to sell with voice

Completion rate S upplemental audio content

Brief: The Nike Adapt BB is the most innovative shoe to hit the

market in years. Instead of laces, the Adapt BB automatically
adjusts to the contours of your feet with the touch of a button. To
introduce this shoe to the world, Nike partnered with RAIN and
R/GA to coordinate the world’s first live sneaker “drop™ done
exclusively through voice.

Solutsion: puring TNT’s live telecast of the Lakers/Celtics

game, voice prompts supplemented the live game. Viewers could
ask Google questions about the product and explore the Adapt’s
rich history.

How: During halftime, users could even buy the shoe through

Google Assistant while Charles Barkley talked about the shoe in
real time. Product placement for the win!

Voicefront Copyright 2020



Investor Deck

dtarbucks, Leveraging voice to combatthe line.

Leveraging voice to combat the line with re-order.

{‘ 1 6%

Higher monthly cart-size than
non-voice shoppers..

Brite: We've all been there. Blurry-eyed and in need of coffee, we enter
our neighborhood Starbucks only to be greeted by a line that's busting
out the back. Beyond being an annoyance, it's also a huge business
problem. During peak times, Starbucks loses significant sales simply
because the line's too long. Not ideal.

Solution: 1 help combat this problem ., RAIN developed a voice -first ecosystem
that encourages users to preorder easier than ever before.

Ho w: By looking through existing behaviors,
13% of users order the same thing every visit. Rather than force users to go
through a multi-screen process, users could simply say "order my reqular.”
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. 36- 30-day FREE trial
a7 discount on yearly package

O
==

PI"E[TI m EﬂtE PlJI"iSE O No transaction fee

1500 $5000

¢750) $2a00
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